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1. INTRODUCTION
TREASURE HUNTERS
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You have probably heard of Pokémon Go, Clash of
Clans and World of Warcraft. All of these games generated billions in revenue right after they got off the
launchpad.
Treasure Hunters then devised a new game that combines
all the best features of those successful apps, but with
the added bonus of being able to win cash rewards and
fantastic prizes such as a Rolex watch, a Porsche or an
all-expense-paid night in a luxury hotel totally for free.

Application’s logo

Treasure Hunters is a mobile application that features a real-life treasure
hunt. Treasure Hunters is available in Switzerland since the 1 July 2019 for
smartphones on Android or iOS.

List of treasure hunts

TREASURE HUNTERS

Treasure map

Augmented reality treasure chest
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2. INTRODUCING THE APP
TREASURE HUNTERS
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It all began at the end of the year 2017, when Chris Buzas was moving around
in Basel, playing Pokémon Go. He found himself in front of a department store,
alongside other Pokémon hunters, and wondered: «What if we hunted for real
treasures?». He then came up with the idea of developing a large-scale treasure hunt in which the players could win prizes while strolling outdoors.
In no time, Chris and three of his colleagues Diego Rohner, Pierre Gelso and
Guillaume Hentzi put on their thinking caps and developed a concrete project.
Each of them contributed his expertise to set up this new breakthrough application.
After many long hours of research and discussions, the new concept of a reallife treasure hunt was born, Treasure Hunters!

How does it work?
Every now and then, treasures are hidden virtually all over Switzerland. Every
time a new treasure hunt is available in the vicinity of a player, a notification
is sent to his or her smartphone.
The player can choose the hunt and set off to find the treasure in the real
world. The treasures may be hidden anywhere, in the woods, grasslands, car
parks, roads, and more..
Players can use power-ups and items to help them find the treasure:
•
•
•

A compass pointing to the direction in which the treasure can be found
A pair of binoculars if the gift is within a specific area
An animated thermometer that uses the hot and cold principle

When the player gets near the treasure, it shows up on the screen in augmented reality; he or she would just need to use the right key to open the lock
and win the prize!
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The first player to find the much-sought-after treasure chest gets to keep its
contents! The participants must be quick if they don’t want the treasure to slip
from their hands.
One of the best features of the application is that it allows you to play while
strolling outdoors. Walks with the family or with friends get more exciting
with a treasure near by - who will be the first to find it? The most persevering
of hunters will be rewarded with trophies and game coins based on the number of steps walked. What’s more, in looking for treasures, the hunters may
discover spots they had never noticed before.

Best features of the application
Incredible prizes

A captivating game

Cash, media subscriptions, TVs,
smartphones, and more

Experience an exciting game outdoors, on the streets of your hometown.

Become the best hunter

Valuable clues

Unblock trophies by carrying out
actions and completing hunts.

Collect clues that will help you
find the treasures.

Referrals

Checkpoints

Invite your family, friends, colleagues, neighbours and get rewards!

Each day, you can collect rewards
by going to specific places.

Screenshots

Creating the account

TREASURE HUNTERS

Store

Player ranking
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3 . PA R T N E R S
TREASURE HUNTERS
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Preferred partner
Tamedia is the largest private media group in Switzerland.
Through its digital platforms, dailies, weeklies and magazines, it
provides a rational and discerning overview of the news.
This company was founded in 1893. It employs about 3,400
people in various countries and is listed on the Swiss stock exchange since 2000. Tamedia has expanded considerably in the digital business. We at Treasure Hunters are really happy to have Tamedia as our preferred partner.
Tamedia’s total audience for all its press media exceeds 20 million users per
month SOURCE REMP SA, Total Audience 2017-2
Through Tamedia’s different media, Treasure Hunters will enjoy exceptional
exposure even before it is launched.

THEIR BRANDS

TREASURE HUNTERS
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Other partners
For over 40 years, the Maurice Lacroix watchmaking company has been creating world-renowned luxury watches in Saignelégier,
in the heart of the Jura mountains.

Gault&Millau Hotel of the Year 2017, this fivestar hotel in the heart of the Swiss Alps will
take your breath away. The Chedi Andermatt
offers the perfect blend of cozy luxury, outstanding service, fine cuisine, wellbeing, nature and tranquillity.
With more than 50 sports clubs in Swiss Romandy, Let’s Go Fitness is the biggest health
club network you can have access to with a
single subscription.
The SWIZA workshops in Delemont have preserved the Jura tradition of watchmaking excellence for over a century, with their sleek
urban watches. SWIZA is also reputed for its
pocket knives, bags and luggage, all offering
outstanding features.

McDonald’s is an internationally-known brand
with over 37,000 restaurants spread across
the world and over 160 in Switzerland.

TREASURE HUNTERS
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Nouvelle entreprise innovante (NEI)
By awarding the NEI (New Innovative Company) status, the Canton of Jura offers a genuine opportunity
to entrepreneurs based in the Jura to benefit from
tax exemptions and increased aid for economic promotion. Since 2012, this status has been granted to
18 companies. Treasure Hunters is the 19th to acquire
this status!
Besides, this status guarantees better exposure of the
start-up and offers excellent networking opportunities. The project thus earns greater credibility in the
partners’ eyes.

Technical partner
TkT - Thinking Technology is a Parisian communication agency that is backing our team in developing the application. With a 15-person team specialised in the development of mobile applications, TkT - Thinking Technology
has satisfied the most demanding of clients.

TREASURE HUNTERS
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4. MARKET AND
OPPORTUNITIES
TREASURE HUNTERS
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Mobile gaming - games for smartphones - is booming. The sector is shaking
up the world economy and shaping future trends.
Who would have thought when the first iPhone was launched ten years ago,
that the mobile gaming market was going to start a revolution, generating revenue totalling USD 37 billion in 2016?
The figures speak for themselves. A study by Newzoo (key information provider about the video game market) shows the change in market share for
mobile games (at 30% in 2017) which has outstripped games consoles (28%)
and PC games (26%). The same study estimated that mobile gaming is set to
generate revenue in excess of USD 50 billion in 2019. The sector is currently
expanding rapidly, with annual growth rates of 21%.
The rise of the mobile segment is partly linked to the now widespread availa-

bility of smartphones around the world, but also to the emergence of a new
marketing model in recent years - freemium.

Smartphones

Tablets

Mobile Phone

TV/games console

Casual games

PC / MMO

$91.8 Mia

$99.6 Mia

$106.5 Mia

$112.5 Mia

$118.6 Mia

28%

27%

26%

26%

25%

6%

5%

5%

4%

4%

30%

29%

28%

27%

26%

3%

9%
24%

MOBILE

$30.4
Mia

2015

27%

2016

MOBILE

$36.9
Mia

30%

2017

11%

11%

10%

10%

1%

1%

1%

2%

MOBILE

$42.5
Mia

32%

2018

MOBILE

$47.4
Mia

MOBILE

34% $52.5
Mia
2019

Source : Newzoo
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The Treasure Hunters application is packed with potential. It in fact combines the characteristics of hugely popular games worldwide such as World of
Warcraft, Pokémon Go or Clash of Clans: quests and hunts, search outdoors,
seizing treasures.
Add to that the possibility of winning real prizes with nothing to pay for, and
you have an application that will appeal to the widest community of players.
For over 10 years now, the mobile game industry has grown steadily. From 2005
to 2015, regular player numbers have increased by over 20% and are still rising.

29 %

are regular players

2005

2015

53 %

are regular players

To design attractive content, we consider the players’ age to be important.
We may well believe that only really young players are attracted by video games. According to the latest statistics, the average age of players is around 35
years.

56%
male

53%

population

35

44%
female

Average player age
in 2015

Male-female
distribution
in 2015

years

Percentage of
players
in 2015

TREASURE HUNTERS
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5. SOURCES OF INCOME
AND MARKETING TOOLS
TREASURE HUNTERS
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Freemium
Treasure Hunters will free-to-play on AppStore and Google PlayStore based
on the Freemium marketing model where you can play for free and pay for more
content or to move faster in the game (by purchasing items, clues or packs).

Sources of income
IN-APP PURCHASES

Users can make in-app purchases to narrow down the search area, acquire
items to help in their hunting, access new treasure hunts, personalise their
hunter avatar, etc.
Narrowing the search area
Within the treasure hunt, users can purchase power-ups at several levels to
help them home in on the area where the treasure is hidden. Power-ups are
individually priced and their total cost is equal to 10% of the prize value. For
example, the combined cost of all power-ups to track down a CHF 100 treasure
would be CHF 10. They help players get to within 100 metres of the treasure
chest.
Items
Players can buy various item packs including compasses, thermometers and
binoculars to speed up their treasure hunts. Players must also purchase various types of keys to open the treasure chest.
Swrve, the leading mobile marketing automation vendor, surveyed around ten
million users in 2016 and found that 1.9% of the players had paid for in-app
purchases. Players reported spending an average of USD 24.33 per month - a
figure that is constantly rising.

PREMIUM SUBSCRIPTION

The subscription offers additional content (hunts, avatars), bigger gifts, more
power-ups. Monthly and annual subscriptions - CHF 5 per month or CHF 50 for
one year - are renewed automatically.

PAID NOTIFICATIONS

We plan to use Big Data in conjunction with the Treasure Hunters game to offer

TREASURE HUNTERS
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targeted brand advertising. Users could receive notifications on their smartphone, providing high-impact advertising.

CHECKPOINTS

Players have to visit a precise location - a checkpoint - to collect daily bonuses. The checkpoints may be placed in locations that are strategic from an
advertising viewpoint, for example, inside a department store.
Players can be sent to a store every day to collect the daily bonuses. According
to techcrunch.com, Pokémon Go earned EUR 0.50 for every bonus collected in
a McDonald’s restaurant last year.

AD PLATFORM

We will create an advertising platform that will be used to show in-app ads and
videos. By viewing them, the player can earn credits or search area narrowers.
Our partners will be charged for the video advertising.

PAID SPONSORED OFFERS

Treasure Hunters may allow brands to use the application for product launches
and advertising campaigns. The treasure hunts can relate to a specific product, or the checkpoints can be near the company in question.

Marketing tools
SOCIAL NETWORK

Our presence on social media is vital. Each time a new hunt is available, it will
be advertised on the various social networks, i.e. Facebook, Twitter, Instagram,
LinkedIn or Snapchat to increase our visibility.

DISTRIBUTING FLYERS

Distributing flyers is a good way of getting exposure. An attractive ad will incite
the user to learn more. We hand them out in fast food restaurants, in stations,
during events, or on our partners’ premises.

ADVERTORIALS AND NEWS REPORTS

Our one-of-a-kind application will draw eyes on us when it is launched. We will
be present on TV, radio and in the press through advertorials and news reports.

TREASURE HUNTERS
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REFERENCING

Advertising in search engines (Google, Bing) as well as on AppStore and Google Play Store.

INVESTORS

Treasure Hunters’ investors are the best ambassadors of the project. Each
one wants his or her investment to prosper and will spread the word for the
project to thrive. The clients are the best sales representatives and word-ofmouth is an efficient marketing method that is sure to succeed. This strategy
is the driving force of all communication.

PROMOTIONAL VIDEOS

We will be advertising on YouTube with catchy videos that will make the audience want to download our application.

INTRODUCTORY OFFERS

We can insert sponsored offers within the application to launch products of
certain brands.

BIG DATA

Big data is a term used to describe very large data sets. Big data can help us
improve our understanding of our target audience, allowing us to tailor our
marketing activities to our own user groups and maximise impact.

OFFERS ON SPECIALIST PLATFORMS

Introductory offers on specialist platforms with exclusive promotional deals

REFERRALS

The referrals system used in Treasure Hunters is based on the multi-level marketing model (MLM). Under this marketing system, users recommend the product to other users, earning a percentage from the sales to their referrees.
It is essentially a way of rewarding word-of-mouth advertising.
How will referrals work within the application?
«When players create their account, they enter the name of the person who
referred them. Each time a referree finds a treasure, their direct referrer will
be credited with game coins in proportion to the value of the treasure found.

TREASURE HUNTERS
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For premium subscribers, these rewards extend to three levels of referrals.
Example for a premium subscriber
If the referree finds a treasure worth CHF 1,000, the referrer will receive 3%
of the value of that item, i.e. 30,000 coins. The referrer ’s referrer will receive
1% or 10,000 coins, and their own referrer will receive 0.5%, i.e. 5,000 coins.
The rewards given for referrals do not have any impact on the referred player ’s
winnings.

The referree wins a treasure
worth CHF 1,000.

His or her direct referrer earns
30,000 coins.

The referrer of the referrer of
the referrer earns 5,000 coins.
Only players with a premium
subscription can earn coins for second and third-level referrals.
The referrer of the referrer
earns 10,000 coins.

TREASURE HUNTERS
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6. FIVE-YEAR PROJECTION
TREASURE HUNTERS
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Number of users
Total income

From Premium subscriptions

2% pay a subscription of CHF 5 per month

From integrated purchases

1.9% pay CHF 24.33 per month

From sponsored checkpoints
Each visit at 25 ct

From advertising

1.5 videos watched per day

Total expenses
Gifts purchased
Marketing
Personnel

2019

100 000

2020

1 500 000

2021

15 000 000

CHF 1 678 474,00

CHF 25 177 110,00

CHF 251 771 100,00

CHF 120 000,00

CHF 1 800 000,00

CHF 18 000 000,00

CHF 554 725,00

CHF 8 320 860,00

CHF 83 208 600,00

CHF 112 500,00

CHF 13 687 500,00

CHF 136 875 000,00

CHF 91 250,00

CHF 1 368 750,00

CHF 13 687 500,00

CHF 1 652 000,00

CHF 5 546 000,00

CHF 16 980 000,00

CHF 200 000,00

CHF 700 000,00

CHF 3 000 000,00

CHF 200 000,00

CHF 3 000 000,00

CHF 10 000 000,00

CHF 120 000,00

CHF 600 000,00

IT

CHF 40 000,00

CHF 300 000,00

CHF 700 000,00

Opening of new regions

CHF 12 000,00

CHF 50 000,00

CHF 100 000,00

Depreciation & amortisation

CHF 80 000,00

CHF 800 000,00

CHF -

CHF 26 474,00

CHF 19 831 110,00

CHF 234 791 100,00

CHF 1 667,86

CHF 1 236 759,93

CHF 14 791 839,30

CHF 15,00

CHF 25,00

CHF 105,66

Rent

Entertainment expenses

Earnings before interest and taxes
./. Financial expenses
./. Taxes

6.3% with the NEI status

Estimated value of the share

Offered by NEI

CHF 2 000,00

CHF 96 000,00

CHF 5 000,00

CHF 3 000 000,00
CHF 180 000,00

CHF -

Even as the application expands globally, user numbers should rapidly cross
the one million mark, with a profit of nearly CHF 20,000,000.

TREASURE HUNTERS
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Number of users
Total income

From Premium subscriptions

2% pay a subscription of CHF 5 per month

From integrated purchases

1.9% pay CHF 24.33 per month

From sponsored checkpoints
Each visit at 25 ct

From advertising

1.5 videos watched per day

Total expenses
Gifts purchased
Marketing
Personnel
Rent
IT

Entertainment expenses
Opening of new regions

Depreciation & amortisation
Earnings before interest and taxes
./. Financial expenses
./. Taxes

6.3% with the NEI status

Estimated value of the share

2022

30 000 000

2023

60 000 000

CHF 503 542 200,00

CHF 1 007 084 400,00

CHF 36 000 000,00

CHF 72 000 000,00

CHF 166 417 200,00

CHF 332 834 400,00

CHF 273 750 000,00

CHF 547 500 000,00

CHF 27 375 000,00

CHF 54 750 000,00

CHF 41 810 000,00

CHF 93 220 000,00

CHF 5 000 000,00

CHF 10 000 000,00

CHF 20 000 000,00

CHF 50 000 000,00

CHF 15 000 000,00

CHF 30 000 000,00

CHF 1 200 000,00

CHF 2 000 000,00

CHF 250 000,00

CHF 500 000,00

CHF -

CHF -

CHF 461 732 200,00

CHF 913 864 400,00

CHF 29 089 128,60

CHF 57 573 457,20

CHF 207,78

CHF 411,24

CHF 360 000,00

CHF -

CHF 720 000,00

CHF -

Between 2022 and 2023, Treasure Hunters expects a two-fold increase in both
hunter numbers and profits, nearing the one billion francs mark.

TREASURE HUNTERS
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7. T I M E L I N E
TREASURE HUNTERS
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2017

The Treasure Hunters project was launched in 2017.
Initial brainstorming sessions with
the team members

2018

Pages created on social networks

The precise concept of the application was defined
Finding investors and partners

Beta version of the application was
developed with the website and the
investor platform
The number of early sign-ups reached
the 1,000 mark in just a few months
New members in the team: the IT department is growing fast
First features in the press (Bilan, Le Matin,
Le Quotidien Jurassien, RFJ)

2019
Logistics platform created
Over 2,500 early sign-ups
for the application
The 1,200 investment mark
is reached
Official release in Switzerland on 1 July

The team gets bigger in the IT and
marketing departments

2020

TREASURE HUNTERS

Partnership established with the
Tamedia group

Advertising platform was created and
advertising campaigns were scheduled
First alpha version tested in-house
with a few players

Beta phase launched with a panel of
300 players
Developments and improvements to Treasure
Hunters after feedback from the testers
Communication plan prepared

Crowdfunding campaign launched
on Kickstarter
Share resale and partner search
platform created
Our fund-raising reached 5,000,000.

Treasure Hunters launched in
other countries
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Expansion
In addition to growing our business in Switzerland, we intend to expand to all
five continents and have a worldwide presence by 2020. Treasure Hunters’ potential is boundless: as the treasures are placed virtually and directly from the
company’s offices, it is very easy to open the application in other countries.
We have found a partner in the United Arab Emirates who will help us to develop the application on the Arabian Peninsula. This will help us to develop the
application world-wide. In addition, two important events are coming soon:
Expo 2020 and the 2022 World Cup, which is a planetary event.
Germany is one of the countries where we want to develop first. The application is scheduled to be released in Germany on July 1, 2020.

2020

TREASURE HUNTERS

2021
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8. INVESTMENTS
TREASURE HUNTERS
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Treasure Hunters opted for an innovative method of financing that is open
to all and that suits all budgets. By purchasing Treasure Hunters shares, each
investor becomes an all-out participant in the growth of the application. Investors will be convened to general meetings where their ideas and opinions will
be heard.
Treasure Hunters has created a platform that is dedicated exclusively to its
investors. It is there that investors can track the price of our share, make new
investments, sell their shares, and also get to know about the latest developments before the others.

Platform dedicated to investors

To date, Treasure Hunters already has over 1150 investors, 1400 investors
and raised over 2.9 million francs in funding, testifying not only to the efficiency of the financing method it has opted for, but also to the enthusiasm for
the application even before its official release.

TREASURE HUNTERS
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I NV EST MENTS
Treasure Hunters is a popular game. We therefore intend to provide an investment format
that is open to all-comers, but with different investment periods.
The best ambassadors for our game are our investors; they are the ones who support us
and believe in our project.
Share price 12 CHF

Project starts

Final phase

Share price 14 CHF

Bronze

Silver

Gold

Share price : 12 CHF

Share price : 11 CHF

Share price : 10 CHF

+ Investor Certificate

+ Investor Certificate
+ Treasure Hunters goodie
every year

+ Investor Certificate
+ Treasure Hunters goodie
every year
+ Join the team for a drink
every year

1 - 499 shares

500 - 1’499 shares

1’500 shares and more

Platinum
Do you want to buy more than 20,000 Treasure Hunters shares?
Contact us!

TREASURE HUNTERS
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W HY I N VEST IN TR EAS UR E H UNT E R S ?
Huge potential
Treasure Hunters has the potential to rise to the top of the mobile game rankings. To put
that in context, when Pokémon Go was released, it generated over USD 200 million in just
under a month and three years later, it reached a billion downloads. Given the success of
a game that involves capturing virtual characters, imagine what our game could achieve
where players get to hunt for real prizes. Wouldn’t you like to share in the winnings if we
become the new Pokémon Go?
By supporting the project from the outset, you will benefit from the best share price. In
2020, Treasure Hunters plans to sell shares for between CHF 14 and CHF 18, depending on the number of users at the end of 2019. The actual share price may be even higher
if we become an overnight success.
Every franc invested in the app will add to its exposure and accelerate its expansion
worldwide.

Make sure the word gets out !

The more the demand for a particular share, the higher
its share price.

TREASURE HUNTERS
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9. CONCLUSION
TREASURE HUNTERS
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Treasure Hunters is doubtless an ambitious venture, but its innovative aspect
is truly high-potential, in terms of both game play and exposure. Partners can
avail of this exposure through the application, and use unique communication
channels to reach out to a large audience.
One of our major strengths at Treasure Hunters is our ability to create
partnerships with small regional businesses and major international groups
alike and generate real traffic with our checkpoints and our gifts by placing
points on the map right from our offices. Who would not want more people walk
into their store?
Backed by the first of its major partners, by its fast growing
community and its numerous investors, Treasure Hunters wants
to spread its idea across the
globe and become
a not-tobe-missed application.

Every day, new investors and
new players are joining the Treasure Hunters adventure and this
massive enthusiasm bodes well for the future. 2019 is the year of launch
and learning and 2020 is going to be a wonderful year for Treasure Hunters!
Get ready for the most exhilarating treasure hunt ever!

TREASURE HUNTERS
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FOR FURTHER
I N F O R M AT I O N

ROUTE DE ROSSEMAISON 100
2800 DELÉMONT - SWITZERLAND
WWW.TREASUREHUNTERS.IO

